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Recent experiences with ‘market shaping’ for 
long-acting contraceptive products 
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Insight 1: Critical importance of having multiple quality 
assured suppliers for affordable pricing and adequate supply



Insight 2: Volume guarantees have potential to transform 
markets but can also have unintended consequences



Insight 3: Value in having a shared learning agenda 
across projects/countries including joint dissemination



Insight 4: Power of high-trust partnership



Insight 5: Product introduction ‘fatigue’ can be 
a challenge; consider multi-method approach

http://www.fphighimpactpractices.org/



Bonus insight: Take time to celebrate successes 
including key milestones on the journey! ☺
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